DHC USA Inc. introduces

gentle antibacterial Hand Soap
Rich, self-foaming cleanser
encourages better hygiene

SAN FRANCISCO, Calif., August 4, 2006—
Active families are always secking products that are casy
to use and promote wellness. With this in mind,

DHC USA Inc., a distinguished provider
of high-quality skincare products,

makeup, and fragrances, announces ‘/ {
its convenient new antibacterial
Hand Soap. This germ-fighting
cleanser dispenses creamy foam with
just one pump and contains botanical \
ingredients that are both safe and gentle
for your skin. The result is a moisturizing soap that decreases
germs without chapping or overdrying hands—even with
frequent use. Place DHC Hand Soap at every sink in your
house for added confidence that you’re protecting your
family against unwanted germs and bacteria as well

as conserving water and saving money.

“Hand washing today is about more than just cleanliness.
People want to prevent the spread of germs,” points

out Hadrian Miguel, licensed esthetician at DHC USA’s
headquarters in San Francisco, California. “DHC Hand Soap
meets this challenge and then some. Its instant lather washes
away dirt and reduces bacteria to sanitize hands. And thanks
to conditioning collagen, sorbitol, and glycerin, it won’t strip

or dry out skin.”

Before first use, remove the stopper from the nozzle. To
use, wet hands and forearms, pump soap to dispense, then
wash vigorously. Rinse thoroughly and dry. DHC Hand Soap
is available at the special price of $5.50 for 16.9 fl. oz.
through September 30, 2006, and thereafter at its regular
price of §7.00.

Availability

DHC Hand Soap is available by catalog or through DHC’s
website. When ordering online or by phone, fax, or mail,
customers can have their products delivered straight to their
home or office. And with every purchase, customers may
make four free selections from a wide variety of product
samples, including our most popular product worldwide,
Deep Cleansing Oil.

About DHC

DHC Corporation is one of the world’s leading manufacturers
and marketers of more than 1,500 quality products, including
skincare products, makeup, fine foods, vitamins, and more.
The company was founded in Japan more than 25 years ago
and now has offices in South Korea, Taiwan, Hong Kong, and
the United States. It is one of the top five Japanese skincare
companies and serves millions of customers globally, with
annual worldwide sales approaching $1 billion. DHC skincare

products are never tested on animals.
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